
Harkin, Tom. “Healthy Lifestyles and Prevention Act” or the HeLP America Act. S.2558 	 	 	 	
Washington, DC 2004. 	 	 	 	 	 	 	 	 	 	 	 	
<http://frwebgate.access.gpo.gov/cgi-bin/getdoc.cgi?dbname=108_cong_bills&docid=f:s2558is.txt.pdf>.

Johnston, Carden. “Commercials in the Classroom.”  Pediatrics 4 (107). April 2001.    	 	 	 	 	
<http://www.pediatrics.org/cgi/content/full/107/4/e44>.

Kuehl, Sheila.  California State Legislative Resolution. Senate Joint Resolution 29. Sacramento, CA 2004. 	

Kunkel, Dale, et al. “Psychological Issues in the Increasing Commercialization of Childhood.”  American 	 	
Psychological Association. 20 February 2004.  <http://www.apa.org/releases/childrenads.pdf>.

Linn, Susan.  Consuming Kids: The Hostile Takeover of Childhood. New York: New Press, 2004.

Schlosser, Eric. Fast Food Nation: The Dark Side of the All-American Meal.  New York: Houghton Mifflin 		
Company, 2001.

Story, Mary and Simone French. “Food Advertising and Marketing Directed at Children and Adolescents in the 	 	
US.” International Journal of Behavioral Nutrition and Physical Activity 1:3 (2004). 10 February 2004. 	 	
<http://www.ijbnpa.org/content/1/1/3>.

Story, Mary. “Food Marketing and Advertising Directed at Children and Adolescents: Implications for 	 	 	
Overweight.” American Public Health Association News 2003-17. 2003. 		 	 	 	 	
<http://www.apha.org/legislative/policy/2003/2003-017.pdf>.

Williams, Jerome D., et al. Diversity in Advertising: Broadening the Scope of Research Directions.  Hillsdale, 	 	
NJ: Lawrence Erlbaum Associates, Inc., 2004.

resources
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Speakers’ Resources on Childhood 
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For more information, call us at (530) 297-6000 or visit 
us at www.PublicHealthAdvocacy.org
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